
Promote & Market Your Out-of-School Time 
Program Online:
Tools, Tactics & Strategies for Digital Marketing Success



 Services include: SEO & SEM, Web Development, User Experience & Conversion Rate Optimization,
Social Media Management, Social Media Advertising and Content Development

A Quick Background

Established in 2009 Located in Solana Beach 14 Team Members Certified B Corp



Communicate & 
Grow

Attract & Connect

Develop & Define

Allows search engines to 
understand what you do

Allows people to understand 
what you do

Ensures you understand what 
you do

Build 
Your 

Brand

Why 
It’s 

Important



SEO (Search Engine Optimization)

“The process of improving 
the visibility of your website 
in a search engine’s organic, 
or unpaid results section.”

SEM (Search Engine Marketing)

“The process of improving 
the visibility of your website 
in a search engine’s paid 
results section.”



Ways to be Found on Google

+ Via Ads 
+ Google Adwords (AKA PPC)

+ Through Map-Based Results
+ Local SEO

+ Through Reviews/Directories
+ Via Organic Website Results



   Google’s Algorithm

Four Primary Components

Website 
Optimization

Content

Back Links Social Signals



Technical vs. Editorial

Technical Editorial



On-Page vs. Off-Page

On-Page Optimization

Off-Page Optimization



Today’s Topics



Planning & Development 



Prepping for a Campaign



Example Persona/Avatar



Persona Examples & Questions

What matters most to them?

What are their pain points?

What factors drive their buying decisions?

What does a day in their life look like?

Level of education?

Values?

Source for news?

Favorite social platforms?



     Your Turn! 



Marketing Pillars



Example of Marketing Pillars

Pillar 1: Education  
This pillar focuses on educating Organik SEO’s 
potential customers, current clients and digital 
marketing peers. Content includes: 

● News and industry happenings
● Digital marketing updates that may affect our 

readers/clients
● Strategies and tools for digital marketing 

success

Pillar 2: Community 
This pillar focuses on sharing information about 
community events and organizations with which 
Organik SEO is affiliated. Examples include: 

● Local charitable and environmental initiatives 
● Information about Organik as a B Corp

Pillar 3: Company Culture 
This pillar focuses on showcasing Organik SEO as an 
awesome place to work (for both recruiting and 
retention efforts). Content related to this pillar 
includes:

● Information about new positions open 
● Images of company outings and employee 

appreciation initiatives
● Images from strategy days
● Images of office pets and our health/wellness 

initiatives

Pillar 4: Industry Involvement  
This pillar highlights our involvement in the digital 
marketing industry. Content for pillar 4 includes: 

● Events we are attending/speaking at 
● Building relationships with agency partners 
● Twitter Chats



     Your Turn! 





Incognito Window 



Google Advanced Search Queries



   Google Trends



Additional Keyword Tools



Content



On Page Optimization



An Unoptimized Page

Check Your Site

Are the appropriate tags and meta descriptions in 
place?

Title Tag
Generic title tag

Meta Description
Non-existent

Auxiliary Tags
No keyword data



Pagespeed Insights for EduLearningCenter.com

Stats

Load Time: 7.9 seconds

Page Size: 2.13 megabytes  

Comparison: Slower than 
62% of all websites



Put Thought Into Your Content Calendar

Weekly Content Calendar



The Best Type of Content



Measuring & Improving



Conversion Rate Optimization







A/B Split Testing 



Heat Mapping



Amplification & Exposure
Developing creative strategies to get people to share your content



Advertising & Outreach

High Quality 
Content Well Managed 

Advertising 
Strategy

Optimized Website 
with Great User 

Experience

Success! 



PPC & AdWords - SpyFu



PPC & AdWords - SpyFu



Backlink Analysis - SEMRush



   Google Grants

● Google Ad Grants work just like Google 
AdWords online advertising, by displaying 
your message to people who are searching 
for non-profits like yours. 

● If you’re a qualifying non-profit, you’ll 
receive $10,000 in in-kind AdWords 
advertising every month.



   Google Grants



   Google Grants

Google.com/Grants/How-to-Apply



Let’s Talk Social



● Instagram = Branding

● Facebook = Virality

● Twitter = Context

● Snapchat = StoryTelling

● YouTube = Search

● LiveStreaming = Connection

Social Media





Facebook Ad Targeting



Create an Ad Set (Targeting)



Create an Ad Set (Targeting)



Implement Ad Creative



Facebook Ad Examples



Facebook Advertising - Key Points

● Choose a purposeful objective (conversions, traffic 
engagement, etc.)

● Use the Facebook Pixel (tracking, remarketing)

● Target hot leads: Current email lists, people who have liked 
your page, lookalike audiences

● Ensure that your creative focuses on solving a problem and 
engaging your viewer



Facebook Advertising - Key Points

● Clarify your goals prior to beginning a campaign

● There is no budget too small to start

● Be specific when targeting 

● Industry standards may not apply

● Regularly alter creative (copy, image, CTA) and targeting to 
determine what works and continue to test



Tools



   Google for Education

● Free access to G Suite for Education and Classroom

● Productivity Tools to engage with students



Keyword Research Tools

BuzzSumo to research popular topics (also great for influencer outreach).

Twitter Advanced Search and Twitter Chats to see what people are searching for and talking about on social media.

Soovle to get real time results of top keyword phrases for your specific topics (across multiple search engines).

Google’s search bar to help inform blog writing and keyword planning. Don’t forget to use advanced queries!

Keyword Planner to plan your search network campaigns, get performance insights and see keyword ideas.

KeywordTool.io to obtain an alphabetical list of related search terms continuing your target keyword to be easily 
exported.

SEMrush for keyword research and planning (search volume, competitiveness, etc).

Moz for keyword research and planning (search volume, competitiveness, etc).

Similar Web gives you terms and phrases that are sending traffic to a specific site (competitor’s site, for example).



SiteMetrics a browser plugin used to determine if title tags, meta descriptions, etc, are in order.

Lucky Orange records user behavior, creates heat maps etc. Bonus: It also features live chat functionality.

Better Analytics Wordpress plugin that's great for A/B split testing.

PlaceIt allows you to see what your web pages look like across different devices.

Usability Hub is home to the 5-Second Test, which serves as a focus group to critique your site's branding, 
design, messaging and more.

Google Analytics track referral traffic and blog performance.

Google Consumer Surveys lets you choose a target audience and ask specific questions for as little as 
$.03/survey.

Facebook Insights and Ad Performance Analytics are valuable ways to measure the effectiveness of 
Facebook campaigns.

Testing and Optimizing Tools



Google for Education Productivity tools to engage with students 
Visit: Eduproducts.withgoogle.com

SproutSocial is a user-friendly platform that allows you to schedule, post and report on social activities. 
If you want  a discounted trial, let us know!

An evolving list of Tools & Resources Organik SEO houses a list that details information about some of 
our  favorite digital marketing tools and resources for digital agencies. 

Updated regularly: http://bit.ly/toolswelove

Bonus Tools

https://eduproducts.withgoogle.com/
http://bit.ly/toolswelove


Q & A



Julien@OrganikSEO.com      858-345-2569

Contact Us

      Organik SEO         Organik SEO            @OrganikSEO      @OrganikSEO             @OrganikSEO
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Marketing Pillars  

 

 

 

 

 

 

 

 

 

Pillar   Pillar Focus  

1.   

2.   

3.   

4.   
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Organik SEO Marketing Pillars  

The goal of the following marketing pillars is to evenly distribute digital marketing content to target our 

desired audiences and achieve the primary marketing goals of: 

●  

●  

●  

 

The tone for all four pillars is always that of  

 

Pillar 1:   

This pillar focuses on: 

Content Includes: 

●  

●  

●  

 

Pillar 2:  

This pillar focuses on: 

Content Includes: 

●  

●  

●  

 

Pillar 3:  

This pillar focuses on: 

Content Includes: 

●  

●  

●  

 

 

Pillar 4:   

This pillar focuses on: 

Content Includes: 

●  

●  

●  
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